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1. Muc tiéu mon hoc:

Mon hoc duoc thiét ké dé hoc vién hiéu vé vai trd va tim quan trong ciia tiép thi trén cac kénh ky thuat
sd cho sy thanh cong ciia doanh nghiép trong thoi dai s hoa hién nay; cung cép cho hoc vién kién
thirc va k¥ ning 1am viéc vé tiép thi trong moi trudng s6. Qua do6, gitp hoc vién hoach dinh va trién
khai chién lugc tiép thi s6 ctia doanh nghiép c6 hiéu qua cao va c6 thai do tot vé kinh doanh toan cau
trong nén kinh té sé.

The course is aimed to develop learners’ understanding about the role and the importance of digial
marketing for business performance in digital age; providing digital marketing foundation and
practices and skills with respect to the management of the marketing function in an organization.
Thereby, it will help learners in forming digital marketing plan in order to manage a digital marketing
performance efficiently and positively attitude about global business in the digital economy.

2. Noi dung tém tit mén hoc:

Moén hoc tap trung trinh bay cac ndi dung lién quan dén cac khai niém, 1y thuyét, qua trinh va coéng cu
duoc sir dung trong viée xay dung, trién khai va danh gia chién luoc tiép thi sb ctia doanh nghiép trong
ky nguyén sd.

The course focuses on key concepts, theories, frameworks and tools for efficiently formulating,
implementating, managing and enhancing digital marketing strategies of a firm in it’s digital
ecosystem.

3. Tai liéu hoc tap:




Giao trinh chinh (Text books)

[1] Chaffey, Dave., & Ellis-Chadwick, Fiona. (2020). Digital Marketing: Strategy, Implementation
and Practice (7th ed.). United Kingdom: Pearson Education

[2] Diamond, Stephanie. (2019). Digital Marketing All-In-One For Dummies. John Wiley & Sons.

Sach tham khio (Reference books)

[3] Charlesworth, Alan. (2018). Digital marketing: A practical approach (3rd ed.). New York, USA:

Routedge

[4] Kingsnorth, S. (2019). Digital Marketing Strategy: An Integrated Approach To Online Marketing.
Kogan Page Publishers

[5] Kotler, P., Kartajaya, H., & Setiawan, 1. (2018). Marketing 4.0: Moving From Traditional To
Digital. John Wiley & Sons.

4. Céc hiéu biét, cic k¥ niing cin dat dwoc sau khi hoc mén hoc:

Dong gop CDR
Chuin diu ra mén hoc Cong cu danh gia Chwong trinh
STT (CPRMH) CDPRMH (CDRCT) CDbIOo
Ung dung|Nghién ctru
Lam sang to cac 1y thuyét, khai
niém, qui trinh va noi dung cua ké Thi gifra ky,
CDRMH.T 1y Sach chién luoc vé tiép thi s cia|  Thi cudi ky ¢ ¢
doanh nghi¢p
Thé hién ky nang lam viéc hi€u qua Bai tdp nhom,
CDRMH.2 | ong nhém dé tai, du an tiép thi sé thuyét trinh © ©
Phan tich, danh gia va dua ra giai Thi gifra ky,
phép tiép thi s6 phu hop cho tinh Thi cudi ky,
CDRMH.3 huong doanh nghi¢p trong ky| Baitap nhom, £ £
nguyén sO thuyét trinh
Thé hién su quan tam theo doi cac Bai tAp nhom
CPRMH.4 |vin d& kinh doanh toan cAu lién ap Hrom, h h
K. & thuyét trinh
quan tiép thi so
Learmngoutcomes ......................................................................................
CLO Matching with PLO
No. Course learning outcomes (CLO) CDIO
assessment | Coursework| Research
Middle-term
Interpret digital marketing theories,| examination,
CLO.1 . . c c
concepts, process and strategic plan Final
examination
Demonstrate effective teamwork : Group-
CLO.2 . assignment and e e
skills .
presentation




CLO Matching with PLO
No. Course learning outcomes (CLO) CDIO
assessment | Coursework| Research
Middle-term
examination,
Analyze and adapt digital marketing Final
CLO.3 |cases study/problems faced by real| examination, g g
firms in the digital age Group-
assignment and
presentation
: Group-
CLOA4 Care for. th.e. global busmess assignment and h h
problems in digital marketing .
presentation
Bang 4nh xa chuin dau ra mén hoc va chuin diu ra chwong trinh ing dung:
Chuén dau ra cua chuong trinh (CDRCT)
Chuén dau ra mon hoc . )
(CDRMH) a| b c d e f| g h 1| ] k 1 m
CbRMH.1 v
CbRMH.2 v
CbRMH.3 v
CbRMH 4 v
Bang 4nh xa chuin diu ra mén hoc va chuin diu ra chwong trinh nghién ciru:
Chuén dau ra cua chuong trinh (CDRCT)
Chuén dau ra mon hoc 1.
(CDRMH) alb|lc|d|e|f|lg]|h|[1|j|lk|]]l|m]|n]|o
CbRMH.1 v
CbRMH.2 v
CbRMH.3 v
CbRMH 4 v

5. Hwéng din cach hoc - chi tiét cich danh gid moén hoc:

Mon hoc gdm phan giang 1y thuyét, thao luan tai 16p, bai tip nhom va thuyét trinh. Trude khi dén 16p,
hoc vién duoc khuyén khich doc trude ndi dung bai giang, thuc hién day du cac bai tap duoc yéu cau.

Cach danh gia:
1.Thi gitra ky (30%).
2. Thi cudi ky: (50%).

3. Bai tap nhom, thuyét trinh: (20%)

The course activities include lecturing, class discussions, group works and presentation. Before each




class section, students are encouraged to read text book and do the required excersises.

Grading structure:

1. Middle-term examination (30%).

2. Final examination: (50%)

3. Group-assignment and presentation (20%)

6. Noi dung chi tiét:

Tuén Y A Chuin dau ra ‘e oren
Budi Chu dé (chuwong) Noi dung mén hoc Tai liéu
1. Cac khai niém co ban
2. Vai tro cua ti€p thi so
1 Chuong 1: Tong quan |3. Cac dic trung cia tiép thi s |CDRMH.1, (11, 121, 131, [5]
ve Tiep thi so 4. Qua trinh quan tri tiep thi s0 |CDRMH.3 PP
Yéu cau sinh vién tu hoc trong 4
gio
1. Cac yéu té ctia méi trudng
tiép thi s
Chwong 2: Moi trwon iulginig hich hing trong mo! CDRMH.I,
> |6é thigsé. ¢ 3.Q fi trinh nghién ciru tiép thi | ConTIE-S; 1. 2. 3]
P N g P 1 cPRMH4
Yéu cau sinh vién tu hoc trong 4
gio
1. Qui trinh xay dung chién lugc
tiep thi so
2. Qua trinh S-T-P trong tiép thi |CDRMH.I,
Chuong 3: Chién lwgc |sd CbRMH.2,
3-4 tiép thi s6 3. Dé xuit gia tri cho khach hang| CDRMH.3, (1, 121, 3. 141
trong moi trudng so CbRMH 4
Yéu cau sinh vién tu hoc trong 4
gio
1. San pham
2.Gia
Chuwong 4: Tao gia tri  |3. Phan phbi CPRMH.1,
4 - 5 |khach hang trong méi |4. Lap k€ hoach truyén thong gia |CDRMH.3, [1],]2], [3
truong s0 tri truc tuyén CbRMH 4
Yéu cau sinh vién tu hoc trong 4
gio
1. Truyén thong twong tac
Chwong 5: Truyeén 2. Cac dang phuong tién truyén |CBDRMH.I,
5 thong gia tri khach thong so CbRMH.2, (1. [21. 3]
hang trong moi truwomg |3. Cac cong cu truyén thong s6 |CDRMH.3, Sl
) Yéu cau sinh vién ty hoc trong 4 | CDRMH.4
gio




Tuén . aA ne Chuin diu ra erea
/Budi Chu dé (chwong) Noi dung mén hoc Tai liéu
1. Khai niém
2. Céc cong cu
Chwong 6: Quan tri 3. Chién lugc quan tri moi quan [CBDRMH. 1,
7 - 8 [quan h¢€ v&i khach hang |h¢ khach hang trong méi truong |CBDRMH.3, [1],12], [3]
trong mdi truong so sO CbRMH 4
Yéu cau sinh vién tu hoc trong 4
gio
1. Chién lugc ndi dung
] ' 2. Duy tr1' Asu hién dién cua CDRMHL.1,
Chwong 7: Quan tri thuong hiéu
‘A ns N A .~ . |CDRMH.2,
8 - 9 |thwong hi¢u trong méi |3. Quan tri thuong hiu trén moi CDRMH 3 [1],12], [3]
truong sd truong sd N
Yéu cdu sinh vién tu hoc trong 4 CDRMH.4
gio
1. Cac khai niém
Chuong 8: Do luong 2. Lap ke hoach do luong CbRMH.1,
10 |hiéu qua hoat dong tiép |3. Trién khai hoat dong do luong | CDRMH.2, [11, [2], [3], [4]
thi so Yéu cau sinh vién ty hoc trong 4 | CDRMH.3
gio
CbRMH.1,
1 Trinh bay nhém va én | Thuyét trinh bai tip nhém va On [CDRMH.2,
tap tap CbRMH.3,
CbRMH 4
7. Giang vién tham gia gidng day:
CBGD chinh:  TS. Nguyén Vian Tuin
CBGD tham gia: ThS. Mai Thi My Quyén
Tp. Ho Chi Minh, ngay ...... thang ...... nam ......

BO MON QUAN LY MON HQC

GIANG VIEN LAP PE CUONG

TS. Nguyén Vin Tuén




