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1. Muc tiéu mon hoc:

Mon hoc ndy trang bi cho hoc vién nhirng hiéu biét vé cach thirc va Iy do ngudi mua dua ra quyét dinh
vé cac lya chon cua ho trén thi truong. Hoc vién s€ duoc hoc cac khai niém, nguyén tac va ly thuyét vé
hanh vi ngudi mua tir goc do tam 1y va xa hdi hoc. Muc ti€u cua mon hoc 1a cung cép cho hoc vién nén
tang viing chic dé hiéu, phan tich va ap dung kién thirc hanh vi ngudi mua vao cac van dé quan 1y cu
thé, dong thoi dua ra cac hoat dong tiép thi phu hop vé mit chién lugc dai han.

This course equips the students with an understanding of how and why consumers make decisions
about their choices in the marketplace. Students will learn consumer behavior concepts, principles, and
theories from psychological and sociological viewpoints. The goal is to provide a strong foundation to
understand, critically analyze and apply consumer behavior knowledge to concrete management
problems and determine the appropriate marketing activity for both tactical and long-run strategies.

2. Noi dung tém tit mon hoc:

Nhiing nodi dung chinh dugc trinh bay trong mén hoc gom (1) tAm quan trong ctia viéc hiéu vé hanh vi
nguoi mua; (2) cac yéu td bén trong tac dong dén hanh vi nguoi mua (vi du nhu dong luc, nhan thiec,
tri nho, thai do); (3) cac yéu td bén ngoai tac dong dén hanh vi ngudi mua (nhu vin hoa, ting 16p xa
ho6i, nhom tham khao); va (4) qua trinh ra quyét dinh ctia ngudi mua.

Specific topics include (1) the importance of understanding consumer behavior; (2) internal factors
influencing consumer behavior (e.g. motivation, perception, memory and attitude); (3) external factors
influencing consumer behavior (e.g. culture, social class and reference groups), and (4) consumer
decision making process.



3. Tai liéu hoc tap:

Giao trinh chinh/ Textbook

[1] Hoyer W. D., Maclnnis D. J. and Pieters R. (2018), Consumer Behavior, Tth ed., Cengage
Learning.

Sach tham khio/ References
[2] Solomon, M. R (2020). Consumer Behavior: Buying, Having, and Being. 13" Ed., Pearson.

[3] Mothersbaugh, D. L., Hawkins, D 1. and Kleiser S. B. (2020). Consumer Behavior: Building
Marketing Strategy. 14™ Ed., McGraw-Hill.
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5. Hwéng din cich hoc - chi tiét cach danh gia mén hoc:

Hoc vién can doc sach gido trinh va cac tai liéu duoc giao trude khi dén 16p.
Céch danh gia:

- BTL theo nhém: 30%

- Théo luan tinh hubng: 20%

- Thi cudi ky: 50%

Students should read the textbooks and assigned readings before each session.




Grading:

- Group project: 30%
-Discussion of case studies: 20%
- Final exam: 50%
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