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- Ghi chu khéc:

1. Muc tiéu mon hoc:

Mon hoc duoc thiét ké dé hoc vién c6 thé hiéu va van dung mot sb 1y thuyét cing véi nguyén tic tiép
thi vao trong cong tac quan tri tiép thi cta t6 chirc/doanh nghiép. Mén hoc nay tap trung trinh bay cac
ndi dung lién quan dén xay dung ké hoach va chién lugc tiép thi bao gém viéc thu thap thong tin va
danh gia nhu cau khach hang, phan tich méi truong, phan khuc thi truong va chon lya khach hang muc
tiéu, dinh vi thuong hiéu, quan tri mdi quan hé v6i khach hang, xay dung va trién khai ké hoach tiép
thi.

The course aims to help students develop a broad understanding of the marketing management
function as well as the applications of marketing theories and principles to an organization’s marketing
activities and practices. The course focuses on a range of topics in marketing management, including
collecting information and forecasting customers’ demand, analyzing the marketing environment,
identifying market segments and targets, crafting the brand positioning, managing customer
relationships, developing marketing strategies and implementing marketing programs.

2. Noi dung tém tit moén hoc:

Moén hoc trinh bay cac khai niém va cac phuong phap, cong cu can thiét dé s dung trong qua trinh
quan tri tiép thi cua doanh nghiép. Noi dung gi6i thiéu vai trd cia tiép thi va cac cong tac chinh cia
quan tri tiép thi trong doanh nghiép; cac budc xay dung ké hoach va chién luoc tiép thi; cac phuwong
phap va cong cu dé nhan dang nhu clu va phan tich moi truong tiép thi; chon Iya phan khtuc khach
hang va dinh vi thuong hi¢u. Cudi cung 1a cac thiét ké tiép thi cu thé lién quan dén san pham, gia ban,
phan phéi va truyén thong tiép thi.

The course presents the concepts and tools essential for the marketing management function. It first



highlights the roles of marketing management and the key marketing activities in an organization. It
then describes the steps to develop marketing strategies and programs, followed by the approaches
and tools to identify market demands, analyze the external and internal marketing environment, select
the target segments and position a brand. Finally, it presents the specific marketing tactics related to
product and service, price, distribution and marketing communication.

3. Tai liéu hoc tap:

Giao trinh chinh (Textbooks)

[1] Kotler P. & Keller K. (2016). Marketing Management. 15" Ed., Pearson Education. (Hodc ban
dich tiéng Viét: Quan tri Marketing. Nha Xuat Ban Hong Dic).

Tai liéu tham khao (References)

[2] Hooley G., Nicoulaud B., Piercy N., Rudd J. & Lee N. (2020). Marketing Strategy and
Competitive Positioning. 7" Ed., Pearson Education.

[3] Kotler P. (2013). Thdu hiéu tiép thi tir A dén Z: 80 khdi niém cdc nha quan Iy cdn biét. Nha Xuat
ban Tré

4. Céc hiéu biét, cac kV niing cin dat dwoc sau khi hoc mén hoc:

Pong gop CDR
STT Chuin diu ra mén hoc Cong cu danh gia Chuwong trinh CDI
(CPRMH) CPRMH (CDRCT) 6]
Ung dung| Nghién ciru
CDRMH.1 G1Aa1 :[hlchAcac 1.<ha1 niém, ly thuyét, Thi cudi ky b
mo hinh tiép thi
CPbRMH.2 |Lam viéc nhém hi¢u qua BTL theo nhom e
CDRMH.3 |Phan tich tinh hudng trong tiép thi Tha(})ull%ir; tinh g

Phén tich cac van dé doanh nghiép
CPRMH.4 |gip thuc tién trong hoat dong tiép| BTL theo nhém g
thi va dé xuat giai phap phu hop

Thé hién moi quan tam dén anh

CDbRMH.5 |hudng cia van hoa 1€n hoat dong Thi cudi ky h
tiép thi
Thé hién mdi quan tdm dén cac khia

CbRMH.6 |canh dao durc va xa hoi cua hoat Thi cudi ky i
dong tiep thi

CLO Matching with PLO
No. Course learning outcomes (CLO) assessment c Tr . CDIO
oursewor esearc

Explain the key marketing

CLO.1 concepts, theories and models

Final Exam b

CLO.2 |Master effective teamwork skills Group project e




CLO Matching with PLO
No. Course learning outcomes (CLO) CDIO
assessment | Coursework| Research

CLO.3 |Analyze marketing case studies Case studies g

I e e A

CLO.S isn}fl]?l\;vnczznocnermneslrki?i?llgltac(ic?\zf‘:iler: 1 Final Exam h

Show concerns for ethical and
CLO.6 |social implications of marketing| Final Exam i
activities
Bang 4nh xa chuin dau ra mén hoc va chuin diu ra chwong trinh ing dung:
Chuén dau ra cua chuong trinh (CDRCT)
Chuﬁl}gg};&‘ﬁ’?nhoc a|b|lcld|e|f|lg|h|iljlk|l|m
CbRMH.1 v
CbRMH.2 v
CbRMH.3 v
CbRMH 4 v
CDbRMH.5 v
CDbRMH.6 v
Bang 4nh xa chuin dau ra mén hoc va chuin diu ra chwong trinh nghién ciru:
Chuén dau ra cua chuong trinh (CDRCT)
Chual}ggg&‘g’nhoc a|blc|d|e|f|lg|h|iljlk]|1]|m|n]|o

CbRMH.1
CbRMH.2
CbRMH.3
CbRMH 4
CDbRMH.5
CDRMH.6

5. Huwéng din cach hoc - chi tiét cach danh gia mén hoc:

Moén hoc gém phan giang 1y thuyét, thao luan tai 16p va bai tdp nhom. Trudce khi dén 16p, hoc vién can
doc trudce bai gidang va lién hé ndi dung bai hoc véi cac tinh huéng (cases) thuc té tai thi truong Viét

Nam.
Céch danh gia:
- Thao luan tinh hudng (20%)

~ Bai tap nhom (30%)




- Thi cubi ky (50%)

Learning activities include lectures, in-class discussions, and a group project. Before each session,
students are encouraged to read the corresponding chapter(s) in the textbook and relate the topic to
practical cases in Vietnam.

Grading scheme:

- Discussion of case studies: 20%

- Group project: 30%

- Final exam: 50%

6. Noi dung chi tiét:

/TB“I:‘&'; Chii @2 (chwong) N¢i dung Chlllll%llll ii‘é ra Tai liéu

1. Gi6i thidu vé quan tri tiép thi
2. Nhiing khai niém chinh trong
marketing
3. Nhiing xu hudéng méi trong
marketing

Chuwong 1: Gidi thiéu vé 4. Cong ty voi dinh hudng thi CBRMH.1,

1 AR S . CbRMH.3, [11, [2], [3]

quan tri tiép thi truong 7 CDRMIL6
5. Su phét trién cua quan tri '
marketing
Yéu cau sinh vién tu hoc trong 4
gio

1. Vai tro cua ké hoach va chién
lugc tiép thi

2. K& hoach chién lugc cua Cty
va céac don vi churc nang
Chuwong 2: Xay dwng Ké|3. Ké hoach chién lugc ciia don |CDRMH.1,

2 |hoach va Chién lwge vi marketing CbRMH.3, [1], [2], [3]
tiép thi 4. Ké hoach marketing cho san |CDRMH.6
phém/dich vu

Yéu cau sinh vién tu hoc trong 4
gio




/TB“;(;)‘; Chii d2 (chuong) Noi dung Ch{‘:}%‘; ‘E‘)‘; ra Tai ligu
1. Cac thanh phan cua hé thong
thong tin marketing
2. Thong tin ndi b trong hé
thong thong tin marketing
o 3. H¢.thong Marketing CPRMH.1,
Chwong 3: H¢ thong Intelligence
3 Ao e o RO . . .~ |CbRMH.3, [1], [2], [3]
thong tin tiep thi 4. Moi truong marketing vi mo
. \ , A CDbRMH.6
5. Do luong va du béo nhu cau
6. Nghién ctru marketing
Yéu cau sinh vién ty hoc trong 4
gio
1. M6 hinh hanh vi nguoi tiéu
dung
2. Quy trinh mua han
3. I(\)Ihzng nhan t6 tac %Iéng 1én CDRMH.I,
4 Chuwong 4: Phan tich thi hanh vi nguoi tiéu dﬁné CbRMH.3, (1. [21. 3]
truong 2 4 \ CbRMH.5, PR
4.To g:huc mua hang CDRMLL6
Yéu cau sinh vién tu hoc trong 4 ’
gio
1. Gia tri cdm nhan, sy hai long
va long trung thanh cta khach
Chwong 5: Quan hé véi [hang CbRMH.1,
5 |khach hang va Canh 2. Céc chién luge canh tranh CbRMH.3, [1], [2], [3]
tranh Yéu céu sinh vién tu hoc trong 4 |CDRMH.6
gio
1. Xac dinh phan khuc thi
truong
2. Lya chon thi truong muc tiéu
e - 3. Dinh vi thuong hié¢u CbRMH.1,
6 |Chuong6:Dinhviva 1, p oo hicu CPDRMH.3, [11, [2], [3]
quan tri thwong hiéu R A
5. Quan tri tai san thuong hiéu |CDRMH.6
Yéu céu sinh vién tu hoc trong 4
gio
1. Nhitng tinh ndng chinh cua
san pham
2. Thiét lap chién lugc san pham
P 3. Thi¢t ké va quan tri dich vu  |CBDRMH.1,
7 ;’l‘l“’l‘)’;‘ég;'v g'&‘lec‘l‘l 'V“;l‘-’c 4. Gisi thidu san pham/dich v |CPRMH.3.  |[11, [21, [3]
’ : moi ra thi truong CbRMH.6

Yéu cau sinh vién tu hoc trong
6 gio




Tuén . A s Chuin diu ra ‘e oren
/Budi Chu dé (chwong) Noi dung mén hoc Tai liéu
1. Ué6c lugng gia nguoi tiéu
dung
2. Thiet 1ap gia cho san
pham/dich vu
. £ £ A s 2. » |CBRMH.1,
2 gcigl::;llg 8: Chién lugc Zi:u chap nhan va thay doi vé CPRMH.3, (11, [21. [3]
4. Gia canh tranh CDRMH.6
Yéu cau sinh vién tu hoc trong 4
gio
1. Quan tri viéc tich hop cac
kénh phan phéi
Chuwong 9: Chién lwgee  |2. Quan tri ban 1¢ va ban si CHRMH.I,
9 A £ R . CbRMH.3, [1], [2], [3]
phan phoi 3. Quan tri cac kénh logistic
A A A CDbRMH.6
Yéu cau sinh vién ty hoc trong 4
gio
1. Quan tri truyén thong tich hop
. 2. Truyén thong dai chiing
Chuong 10: Chién lwgc 3 Truvén théne s CbRMH.1,
10 |giao tiép va truyén Y.éu cé}tlu sinh V%én tr hoc trone 6 CbRMH.3, [1],[2], [3]
théng ., HAOCHORED | cpRMIL6
gio
1. Nhiing xu hudng quan trong
khi ti€én hanh cac hoat dong
marketing
2. Nhitng y€u to chinh anh
huong dén marketing ndi bo
< . . A ame CbRMH.1,
1 C‘hu’gng 11,. Trién khai |3. Trach nhiém xa hoi trong CDRMH.3, [11. [21. 3]
va kiém soat marketing CDRMH 6
4. Cac cong cu theo doi hoat '
dong marketing
Yéu cau sinh vién tu hoc trong 3
gio
Bai tap nhém (khong CbRMH.2,
1én 16p) CbRMH 4
7. Gidng vién tham gia gidng day:
CBGD chinh:  PGS.TS Lé Nguyén Hau
CBGD tham gia: TS. Nguyén Vin Tuén
ThS. Mai Thi My Quyén
TS. Pham Ngoc Tram Anh
Tp. H6 Chi Minh, ngay ...... thang ...... nam ......

BO MON QUAN LY MON HQOC

GIANG VIEN LAP PE CUONG

TS. Pham Ngoc Tram Anh




