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1. Thong tin vé hoc phin (Course information)
1.1. Théng tin tdng quan (General information)
- Tén hoc phin: Hanh vi nguoi tiéu ding
Course title: Consumer Behavior
- M3 hoc phan (Course ID): IM3083
- Sé tin chi (Credits): 3 (ETCS: 6)
- Hoc ky ap dung (Applied from semester): 20211

- T6 chtrc hoc phin (Course format):

Hinh thirc hoc tip S6 tiét/gio' | S6 tin chi | Ghi chd
(Teaching/study type) (Hours) (Credits) | (Notes)
Ly thuyét (LT) 30
(Lectures)
Thao luén (ThL)/Thuc hanh tai 16p (TH) 0
(Tutorial)
Thi nghiém (TNg)/Thuc tap xudng (TT) 0
(Labs/Practices)
Bai tap 16n (BTL)/D an (DA) 45
(Projects)
Tu hoc (Self-study) 105
Khac (Others) 0
Téng cong (Total) 137 3

- Ty 1€ danh gia va hinh thtrc kiém tra/thi (Evaluation form & ratio)

Hinh thire danh gia Ty 1€ Hinh thuc Thoi gian
(Evaluation type) (Ratio) (Format) (Duration)
Thao luén (ThL)/Thuc hanh tai 16p (TH) | 20%
(Tutorial)
Thi nghiém
(Labs/Practices)
Bai tap 16n (BTL)/Dd an (DA) 20%
(Projects)
Kiém tra 25% | Trac nghiém va tyr ludn 50 phit (minutes)
(Midterm Exam) (MCQ & Constructed response)
Thi 35% | Tréc nghiém va tu luan 70 phut (minutes)
(Final Exam) (MCQ & Constructed response)
Téng cong 100%
(Total)
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1.2. Piéu Kién tién quyét (Prerequisites)
HT/KN: Recommended, TQ: Prereq, SH: Coreq

M3 hoc phan Tén hoc phén Tién quyét (TQ)/song hanh (SH)
(Course ID) (Course title) (Prerequisite - Prereq/Co - requisite - Coreq)
IM1019 Tiép thi can ban TQ
Principle of Marketing

1.3. Hoc phin thudc khoi kién thirc (Knowledge block)

o Kién thirc gido duc dai cwong (General education)
o Kién thirc gido duc chuyén nghiép (Professional education)
o Kién thirc co so nganh (Foundation) B o Kién thirc nganh (Major)
o Kién thirc chuyén nganh (Specialty) o Kién thuc Tot nghiép (Graduation)

1.4. Pon vi phu trach (Khoa/B) mén) (Unit in-charge)

B6 mon / Khoa phu trach (Department) Tiép Thi va Quan Ly - Khoa Quéan Ly Cong Nghiép
(School of Industrial Management)

Vian phong (Office) Bo mon Tiép thi & Quén ly
bién thoai (Phone number) (028) 3864 7256 — Ext. 5613

Giang vién phu trach (Lecturer in-charge) | Pham Ngoc Tram Anh

E-mail pntanh@hcmut.edu.vn

2. M ta hoc phin (Course description)
Mobn hoc bao gom cac ndi dung vé quy trinh ra quyet dinh mua cta ngu'orl tiéu dung va cac yeu tb «ca nhén va moi trudng anh hudng den
hanh vi ngudi tiéu ding. Ung dung cua céc kién thirc vé hanh vi ngudi tiéu ding vao quy trinh tiép thi nhu 1ap ké hoach tiép thi, truyén
thong hodc thiét ké trai nghiém khach hang ciing duoc trinh bay trong mén hoc.
Key topics include the consumer purchase decision-making process and individual and environmental determinants of consumer behavior.
Applications of consumer behavior knowledge in marketing processes, such as executing marketing and communication programs or
designing customer experience, are also discussed.

3. Giao trinh va tai liéu hoc tap (Course materials)
Tai liéu giang day
[1] Hoyer W. D., Maclnnis D. J. and Pieters R., Consumer Behavior, 7th ed., Cengage Learning, 2018
[2] Solomon M. R., Consumer Behavior - Buying, Having and Being, Global edition, 12nd ed., Pearson Education, 2018
[3] Schiffman L. G. and Wisenblit J. L., Consumer Behavior, 12nd ed., Pearson Edition, 2019

[4] V& Thi Ngoc Thity, Nguyén Khanh Trung, Pang Ngoc Bich, Quach Vinh Loc, Hanh Vi Khdach Hang, Nha xuét ban PHQG-HCM,
2017

Tai liéu tham khdo

[1] Quester P., Pettigrew S., Rao Hill S., Kopanidis F., Hawkins D. 1., Consumer Behaviour - Implications for Marketing Strategy,
McGraw-Hill Education, 2014

[2] Foxall G. R., Perspectives on Consumer Choice: From Behavior to Action, from Action to Agency, 1st ed., Palgrave Macmillan, 2016

[3] Stephens D. L., Essentials of Consumer Behavior, 1st ed., Routledge, 2016
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Textbooks

[1] Hoyer W. D., MacInnis D. J. and Pieters R., Consumer Behavior, 7th ed., Cengage Learning, 2018

[2] Solomon M. R., Consumer Behavior - Buying, Having and Being, Global edition, 12nd ed., Pearson Education, 2018
[3] Schiffman L. G. and Wisenblit J. L., Consumer Behavior, 12nd ed., Pearson Edition, 2019

[4] V& Thi Ngoc Thity, Nguyén Khanh Trung, Pdng Ngoc Bich, Qudch Vinh Léc, Hanh Vi Khach Hang, Nha xudt ban PHQG-HCM, 2017

Reference books

[1] Quester P, Pettigrew S., Rao Hill S., Kopanidis F.,, Hawkins D. I, Consumer Behaviour - Implications for Marketing Strategy,
McGraw-Hill Education, 2014

[2] Foxall G. R., Perspectives on Consumer Choice: From Behavior to Action, from Action to Agency, Ist ed., Palgrave Macmillan, 2016

[3] Stephens D. L., Essentials of Consumer Behavior, 1st ed., Routledge, 2016

4. Muc tiéu va két qua hoc tap mong do¢i (Goals and Learning outcomes)

4.1. Muc tiéu ciia hoc phan (Course goals)

Mo6n hoc nhdm cung cép cho sinh vién cac ly thuyét, kién thire co ban vé hanh vi nguoi ti€u dung, tr o biét cach van dung ly thuyét da
hoc vao hoat dong marketlng & thyc tién, cling nhu gidi quyet dugc cac van & thyuc té & doanh nghiép lién quan dén hanh vi ngudi tiéu
ding. Mén hoc ciing gitp sinh vién hiéu duoc vai tro cua viéc hiéu vé hanh vi ngudi tiéu dung trong cac quyét dinh chién lwoc doanh

nghiép.

This course aims to equip the students with the fundamental concepts and theories of consumer behavior and their marketing
implications, which prepares students for effective problem-solving and making informed business decisions. This course also helps
students understand the applications of consumer behavior knowledge to marketing tactics and strategy.

4.2. Chuin dau ra hoc phin (Course learning outcomes)

L.O.1 - Giai thich dwoc cac khai niém va Iy thuyét co ban vé hanh vi ngudi tiéu dung
(Explain the fundamental concepts and theories of consumer behavior)
L.0.2 - Phan tich cac yéu t6 anh huéng dén hanh vi nguoi tiéu ding
(Analyze factors influencing consumer behavior)
L.0.3 - Chimg minh nhitng tmg dung cua cac khai niém va Iy thuyét hanh vi nguoi tiéu ding vao chién lugc tiép thi
(Demonstrate the applicability of different consumer behavior concepts and theories to marketing tactics and strategy)
L.0.4 - Nhén biét nhimng van d& dao dirc lién quan dén hanh vi nguoi tiéu ding
(Identify ethical issues related to consumer behavior)
L.0.5 - Thé hién kha nang thuyét trinh va viét bao cao theo nhom vé cac chii dé hanh vi ngudi tiéu ding
(Demonstrate the ability to work in teams to deliver clear and concise written and oral communication on consumer behavior

issues)

5. Phwong thirc giang day va hoc tap (Teaching and assessment methods)

5.1. Phwong thirc giang day (Teaching methods)

STT Phwong thirc gidng day
(No.) (Teaching methods)

1 Phuong phap hoc tép tich hgp
(Blended learning)

5.2. Phwong phap gidng day (Teaching activities)
Loai hoat dong Tén loai hoat dong N§i dung
(Assessment methods) (Compoments activities) (Content)
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5.3.

Loai hoat dong Tén loai hoat dong
(Assessment methods) (Compoments activities)

N¢i dung
(Content)

IHW-Bai tdp c4 nhin vé nha |A.O.1 - Bai tip c4 nhan
(Individual homework ) (Individual assignment)

Thao luin/ kiém tra ngin trén 16p va bai tdp vé nha (In-class

quizzes/ discussion and home assignments)

GPJ-Project nhom  (Group | A.O.2 - Bai tap nhoém (Group

Bai tap nhom (Group project)

project ) project)

GPJ-Project  nhom  (Group | A.02.1 - Bao cho viét | Bao céo viét (Written report)
project) (Written report)

GPJ-Project  nhém  (Group | A.O22 - Thuyét trinh | Thuyét trinh (Presentation)
project) (Presentation)

TES-Kiém tra giita ky (Midterm | A.O3 - Kiém tra giira ky
exam ) (Mid-term exam)

Kiém tra giita ky (Mid-term exam)

EXM-Thi cubi ky (Final exam) |A.0.4 - Thi cubi ky (Final
exam)

Thi cudi ky (Final exam)

Hinh thirc danh gia (Assessment methods)

Chuén dAu ra chi tiét
(Learning outcome)

Hoat dong danh gia
(Evaluation activities)

L.0.1-Giai thich dugc cac khai niém va Iy thuyét co ban vé hanh
vi nguoi tiéu dung (Explain the fundamental concepts and theories
of consumer behavior)

A.O.1-Bai tép ca nhén (Individual assignment)
A.O.3-Kiém tra gitta ky (Mid-term exam)
A.0.4-Thi cudi ky (Final exam)

L.0.2-Phan tich cac yéu té anh huong dén hanh vi nguoi tiéu ding
(Analyze factors influencing consumer behavior)

A.O.1-Bai tép ca nhén (Individual assignment)
A.0.4-Thi cudi ky (Final exam)

L.0.3-Chirng minh nhiing tmg dung ctia cac khai niém va ly thuyét
hanh vi nguoi tiéu ding vao chién lugc tiép thi (Demonstrate the
applicability of different consumer behavior concepts and theories
to marketing tactics and strategy)

A.O.1-Bai tap ca nhan (Individual assignment)
A.0.2-Bai tap nhém (Group project)
A.0.3-Kiém tra giita ky (Mid-term exam)
A.0.4-Thi cubdi ky (Final exam)

L.0.4-Nhan biét nhitng vén dé dao duc lién quan dén hanh vi
nguoi tiéu dung (Identify ethical issues related to consumer
behavior)

A.0.3-Kiém tra gitta ky (Mid-term exam)
A.0.4-Thi cudi ky (Final exam)

L.0.5-Thé hién kha ning thuyét trinh va viét bao co theo nhom vé
cac chu dé hanh vi nguoi tiéu ding (Demonstrate the ability to
work in teams to deliver clear and concise written and oral
communication on consumer behavior issues)

A.0.2.1-Bdo cdo viét (Written report)
A.0.2.2-Thuy¢t trinh (Presentation)

5.4. Hwémg dan cich hoc (Study guidelines)

Piém mén hoc bao gdm 4 thanh phin:

e Baitdpcanhan: 20% (thao luan/ kiém tra ngén trén I6p va bai tap vé nha)

e Bai tap nhom: 20% (mdi nhom 5-7 sinh vién s& dugc giao 1 chu dé thuyét trinh)
- Béo cdo viét: 10%
- Thuyét trinh: 10%

e Kiém tra gitra ky: 25% (trdc nghiém va tu luan)

e Thi cudi ky: 35% (tréc nghiém va tu ludn)

Luwu y:

Sinh vién can doc tai liéu trude khi dén 16p.

Diéu kién tham gia thi cudi ky: Sinh vién phai tham dy it nhat 70% s6 gio hoc va hoan tét cac thanh phan danh gia.
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The final score includes four components:
e  [Exercises: 20% (in-class quizzes/ discussion and home assignments)

e Group project: 20% (students, in groups of 5-7, will be assigned a topic and a date for presentation)

- Written report: 10%
- Presentation: 10%
o  Mid-term exam:  25% (multiple-choice and short essay questions)

o  Final exam: 35% (multiple-choice and short essay questions)

Note:
Students are required to read materials in advance.

Conditions to attend the final exam: Students are required to attend at least 70% of class time and complete all assessment items.

6. Noi dung chi tiét ciia hoc phin (Course content)
L.0. Chuén diu ra chi tiét (Detailed learning outcomes)
A. Hoat dong danh gia (Assessment activity)
Lec. Hoat dong day Giang vién (Lecturer)
Stu. Hoat dong hoc Sinh vién (Student)

Budi
. Noi dung (Content, Hoat dong day va hoc (Lecturin
(Session) 0i dung ( ) at dong day va hoc (. )
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1.1. Khéi niém hanh vi nguoi tiéu dung

1.2. Céc yéu té anh huong dén hanh vi nguoi tiéu dung

1.3. Vai tro cua viéc nghién cru hanh vi nguoi tiéu dung
trong hoat dong marketing

(Chapter 1: Understanding consumer behavior

1.1 Defining consumer behavior

1.2 Factors influencing consumer behavior

1.3 Marketing implications of consumer behavior)

Budi < < 5 .
(Session) Noi dung (Content) Hoat dong day va hoc (Lecturing)
1 Chuong 1: Téng quan vé hanh vi nguoi tiéu ding e LO3[A02,A03,A.0.1]

o Lec: - Giang chuwong 1 - On lai kién thirc co ban vé hanh
vi nguoi tidu ding trong mén Tiép thi - Cho vi du minh
hoa céc yéu t6 anh huéng dén hanh vi nguoi tiéu ding va
vai trd cia viéc nghién ctru hanh vi nguoi tiéu dung trong
hoat dong marketing ctia doanh nghiép
(- Discuss chapter 1 - Review some basic concepts of
consumer behavior in Marketing. - Give examples of
factors influencing consumer behavior and the roles of
consumer behavior research in marketing)

o Stu: - Thao luan, on lai kién thirc co ban v& hanh vi nguoi
tiéu dung - Thao ludn cac vi du dé hidu cac yéu té anh
huong 1én hanh vi nguoi tiéu dung va vai tro cia viéc
nghién ctru hanh vi nguoi tiéu dung trong hoat dong
marketing cua doanh nghiép
(- Discuss and review basic knowledge of consumer
behavior - Discuss the examples of factors influencing
consumer behavior and the roles of consumer behavior
research in marketing)

e LOI[AO.1,A03,A.04]

o Lec: - Giang chuwong 1 - On lai kién thtc co ban vé
hanh vi nguoi tiéu ding trong mon Tiép thi - Cho vi du
minh hoa cic yéu té anh hudong dén hanh vi ngudi tiéu
dung va vai tro cta viéc nghién ctru hanh vi nguoi tiéu
dung trong hoat dong marketing cila doanh nghi¢p
(- Discuss chapter 1 - Review some basic concepts of
consumer behavior in Marketing. - Give examples of
factors influencing consumer behavior and the roles of
consumer behavior research in marketing)

o Stu: - Thao ludn, on lai kién thic co ban vé hanh vi
nguoi ti€u dung - Thao ludn cac vi du dé hiéu céc yéu
to anh hudng 1€n hanh vi nguoi tiéu dung va vai tro cua
viéc nghién ctru hanh vi nguoi tiéu dung trong hoat
dong marketing ciia doanh nghiép
(- Discuss and review basic knowledge of consumer
behavior - Discuss the examples of factors influencing
consumer behavior and the roles of consumer behavior
research in marketing)
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2.1. Nhan dién vén dé

2.2. Qué trinh tim kiém thong tin bén trong

2.3. Qué trinh tim kiém thong tin tir bén ngoai

(Chapter 2: Problem recognition and information search
2.1. Problem recognition

2.2. Internal information search

2.3. External information search)

Budi N - X .
(Session) Noi dung (Content) Hoat dong day va hoc (Lecturing)
2-3 | Chuong 2: Nhén dién van dé va tim kiém thong tin e LOI1[A0O.1,A03,A.04]

o Lec: - On lai chuong 1 - Gidng chuong 2, nhic lai Hé
théng thong tin trong marketing - Cho vi dy/ tinh huéng/
video minh hoa - Khuyén khich sinh vién dat cdu hoi
(- Review chapter 1 - Recall knowledge of Marketing
information system - Provide examples/ case studies/
videos to illustrate theories and concepts - Facilitate
discussion)
Stu: - Nghe giang - Tham gia thao luan tinh hudng, phan
bién
(- Listen to the lecture - Engage in discussion and debate)
¢« LO3[A02,A0.1,A03]

o Lec: - On lai chuong 1 - Giang chuong 2, nhéc lai Hé

théng thong tin trong marketing - Cho vi dy/ tinh
hudng/ video minh hoa - Khuyén khich sinh vién dat
cau hoi

(- Review chapter 1 - Recall knowledge of Marketing
information system - Provide examples/ case studies/
videos to illustrate theories and concepts - Facilitate
discussion)

Stu: - Nghe giang - Tham gia thao ludn tinh hudng,
phéan bién

(- Listen to the lecture - Engage in discussion and
debate)

* LO4[A04,A03] .
o Lec: - On lai chuong 1 - Giang chuong 2, nhac lai H¢

théng thong tin trong marketing - Cho vi du/ tinh
huéng/ video minh hoa - Khuyén khich sinh vién dat
cau hoi

(- Review chapter 1 - Recall knowledge of Marketing
information system - Provide examples/ case studies/
videos to illustrate theories and concepts - Facilitate
discussion)

Stu: - Nghe giang - Tham gia thdo ludn tinh huéng,
phan bién

(- Listen to the lecture - Engage in discussion and
debate)
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khach hang

3.1. Quy trinh danh gia

3.2. Quy trinh lya chon

3.3 Céc yéu té anh huong dén viéc ra quyét dinh mua
(Chapter 3: Evaluation and selection processes

3.1. Evaluating alternatives

3.2. Selecting alternatives

3.3 Factors influencing purchase decisions)

Budi A < 5 .
(Session) Noi dung (Content) Hoat dong day va hoc (Lecturing)
4 Chuong 3: Qué trinh danh gid va ra quyét dinh mua cia|e L.O.1[A.0.1,A.03,A.04]

o Lec: - On lai chwong 2 - Giang chuong 3 - Cho vi dy/ tinh
huong/ video minh hoa - Khuyén khich sinh vién dat cau

hoi

(- Review chapter 2 - Discuss chapter 3 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion)

Stu: - Nghe giang - Tham gia thao luan tinh hudng, phan

bién

(- Listen to the lecture - Engage in discussion and debate)

* LO3[AO2,A03,A0.1]

o Lec: - On lai chuong 2 - Giang chuong 3 - Cho vi du/

tinh huéng/ video minh hoa - Khuyén khich sinh vién
dat cau hoi

(- Review chapter 2 - Discuss chapter 3 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion)

Stu: - Nghe giang - Tham gia thao luan tinh hudng,
phéan bién

(- Listen to the lecture - Engage in discussion and
debate)

* LO4[A03,A04]
o Lec: - On lai chuong 2 - Giang chuong 3 - Cho vi du/

tinh hudng/ video minh hoa - Khuyén khich sinh vién
ddt cau hoi

(- Review chapter 2 - Discuss chapter 3 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion) ]
Stu: - Nghe giang - Tham gia thdo luan tinh hudng,
phan bién

(- Listen to the lecture - Engage in discussion and
debate)
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(S]z;ls(;;n ) Noi dung (Content) Hoat dong day va hoc (Lecturing)

5 Chuong 4: Céac hoat dong sau ban hang e LOI[AO3,A0.1,A.04]

4.1. Tim hiéu trai nghiém cua khach hang o Lec: - On lai chwong 3 - Giang chuong 4 - Cho vi du/ tinh

4.2. Danh gia sy hai long cuia khach hang hudng/ video minh hoa - Khuyén khich sinh vién dat cau

4.3 . Phan hdi voi khach hang hoi

(Chapter 4: Post-purchase processes (- Review chapter 3 - Discuss chapter 4 - Provide

4.1. Customer experience examples/ case studies/ videos to illustrate theories and

4.2. Customer satisfaction concepts - Facilitate discussion)

4.3 . Responding to customer dissatisfaction ) o Stu: - Nghe giang - Tham gia thao luén tinh huéng, phan
bién

(- Listen to the lecture - Engage in discussion and debate)

¢« LO3[A.02,A.03,A0.1]

o Lec: - On lai chwong 3 - Giang chwong 4 - Cho vi du/
tinh huéng/ video minh hoa - Khuyén khich sinh vién
ddt cau hoi
(- Review chapter 3 - Discuss chapter 4 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion)

o Stu: - Nghe giang - Tham gia thao luan tinh hudng,
phéan bién
(- Listen to the lecture - Engage in discussion and
debate)

¢« LO4[A.03,A.04]

o Lec: - On lai chwong 3 - Giang chwong 4 - Cho vi du/
tinh hudng/ video minh hoa - Khuyén khich sinh vién
ddt cau hoi
(- Review chapter 3 - Discuss chapter 4 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion) ]

o Stu: - Nghe giang - Tham gia thdo luan tinh hudng,
phan bién
(- Listen to the lecture - Engage in discussion and
debate)
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5.1. Céc yéu té c4 nhan

5.2. Tang 16p xa hoi va sy anh hudng tir gia dinh
5.3. Tac dong xa hoi dén hanh vi nguoi tiéu dung
(Chapter 5: Factors influencing consumer behavior
5.1. Internal influences

5.2. Social class and family influences

5.3. Social influences )

Budi < < 5 .
(Session) Noi dung (Content) Hoat dong day va hoc (Lecturing)
6-7 Chuong 5: Phan tich nguoi ti€u dung e LO2[AO4,A0.1]

o Lec: - On lai chuong 4 - Giang chwong 5 - Cho vi du/ tinh

hudng/ video minh hoa - Khuyén khich sinh vién dat cau
hoi

(- Review chapter 4 - Discuss chapter 5 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion) )

Stu: - Nghe giang - Tham gia thdo Iuan tinh huong, phan

bién

(- Listen to the lecture - Engage in discussion and debate)

* LO3[AO2,A0.1,A04]

o Lec: - On lai chuong 4 - Giang chuong 5 - Cho vi du/

tinh huéng/ video minh hoa - Khuyén khich sinh vién
dat cau hoi

(- Review chapter 4 - Discuss chapter 5 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion)

Stu: - Nghe giang - Tham gia thao luan tinh hudng,
phéan bién

(- Listen to the lecture - Engage in discussion and
debate)

* LO4[A04,A03]
o Lec: - On lai chuong 4 - Giang chuong 5 - Cho vi du/

tinh hudng/ video minh hoa - Khuyén khich sinh vién
ddt cau hoi

(- Review chapter 4 - Discuss chapter 5 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion) ]
Stu: - Nghe giang - Tham gia thdo luan tinh hudng,
phan bién

(- Listen to the lecture - Engage in discussion and
debate)
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Buoi

(Session) Noi dung (Content)

Hoat dong day va hoc (Lecturing)

8-9 Chuong 6: Tam ly nguoi tiéu dung

6.1. Dong luc, khd nang va co hoi

6.2 . Kién thirc va hidu biét ciia nguoi tiéu dung
6.3. Nhén thirc va thai d¢

(Chapter 6: The psychological core

6.1. Motivation, ability and opportunity

6.2 . Memory and knowledge

6.3 . Perception and attitudes )

* LO2[AO.1,A.04]
o Lec: - On lai chuong 5 - Giang chuong 6 - Cho vi dy/ tinh
huong/ video minh hoa - Khuyén khich sinh vién dat cau

hoi
(- Review chapter 5 - Discuss chapter 6 - Provide
examples/ case studies/ videos to illustrate theories and

concepts - Facilitate discussion)

Stu: - Nghe giang - Tham gia thao luan tinh hudng, phan

bién

(- Listen to the lecture - Engage in discussion and debate)

* LO3[AO2,A0.1,A04]

o Lec: - On lai chuong 5 - Giang chuong 6 - Cho vi du/

tinh huéng/ video minh hoa - Khuyén khich sinh vién
dat cau hoi

(- Review chapter 5 - Discuss chapter 6 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion)

Stu: - Nghe giang - Tham gia thao luan tinh hudng,
phéan bién

(- Listen to the lecture - Engage in discussion and
debate)

* LO4[A04,A03]
o Lec: - On lai chuong 5 - Giang chuong 6 - Cho vi du/

tinh hudng/ video minh hoa - Khuyén khich sinh vién
ddt cau hoi

(- Review chapter 5 - Discuss chapter 6 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion) ]
Stu: - Nghe giang - Tham gia thdo luan tinh hudng,
phan bién

(- Listen to the lecture - Engage in discussion and
debate)
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(S]z;ls(;;n ) Noi dung (Content) Hoat dong day va hoc (Lecturing)
10 | Chuong 7: Anh huéng cta sy d6i méi 1én hanh vi nguoi tiéu | ¢ L.O.2[A.0.1,A.0.4]
dung o Lec: - On lai chuong 6 - Giang chwong 7 - Cho vi du/ tinh
7.1. Tt bén trong doanh nghiép hudng/ video minh hoa - Khuyén khich sinh vién dat cau
7.2. T bén ngoai doanh nghiép hoi
(Chapter 7: Influences of innovation on consumer behavior) (- Review chapter 6 - Discuss chapter 7 - Provide

examples/ case studies/ videos to illustrate theories and

concepts - Facilitate discussion)

o Stu: - Nghe giang - Tham gia thao luan tinh hudng, phan
bién

(- Listen to the lecture - Engage in discussion and debate)

¢« LO3[A.02,A.04,A0.1]

o Lec: - On lai chwong 6 - Giang chwong 7 - Cho vi du/
tinh huéng/ video minh hoa - Khuyén khich sinh vién
dat cau hoi
(- Review chapter 6 - Discuss chapter 7 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion)

o Stu: - Nghe giang - Tham gia thao luan tinh hudng,
phan bién
(- Listen to the lecture - Engage in discussion and
debate)

¢« LO4[A.04,A.03]

o Lec: - On lai chwong 6 - Giang chwong 7 - Cho vi du/
tinh hudng/ video minh hoa - Khuyén khich sinh vién
ddt cau hoi
(- Review chapter 6 - Discuss chapter 7 - Provide
examples/ case studies/ videos to illustrate theories and
concepts - Facilitate discussion) ]

o Stu: - Nghe giang - Tham gia thdo luan tinh hudng,

phan bién
(- Listen to the lecture - Engage in discussion and
debate)
11-12 | Thuyét trinh nhém ¢« LO5S[A.02.1,A.022]
(Group project presentation) o Lec: - Ddt cau hoi phan bién - Gop y cho sinh vién vé noi
dung, hinh thuec, cac t6 chirc nhom, phong cach trinh bay
cach tra 151 phan bién ... - On tap va giai dap thic mac

trude khi thi cudi ky
(- O&A - Provide feedback on content, format,
presentation style etc. - Review for mid-term exam)

o Stu: - Thuyét trinh theo nhém - Phan bién nhom khéc -
Dit cau hoi vé ndi dung thi cudi ky
(- Deliver group presentations - Prepare questions to
challenge other groups - Review for final exam)

7. Yéu ciu khac vé hoc phé“m (Other course requirements and expectations)
8. Bién soan va cip nhat dé cwong (Editing information)
- Pé cuong dugc bién soan vao nim hoc hoc ky (Syllabus edited in year-semester): 20211

- Bé cuong dugc chinh sta 1an thi (Editing version): DCMH.IM3083.2.1
- Noi dung duoc chinh sira, cip nht, thay déi & 1an gan nhat (The latest editing content): - -
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