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1. Théng tin vé hoc phin (Course information)
1.1. Thong tin tong quan (General information)
- Tén hoc phan: Tiép thi Cin ban ( Principle of Marketing)
- M hoc phan (Course ID): IM1019
- S6 tin chi (Credits): 3 (ETCS: 6)
- Hoc ky 4p dung (4pplied from semester): 20232

- T6 chtc hoc phan (Course format):

Hinh thirc hoc tip S6 tiét/gio | SO tin chi | Ghi chu
(Teaching/study type) (Hours) | (Credits) | (Notes)
Ly thuyét (LT) 30 2
(Lectures)
Thao luan (ThL)/Thuc hanh tai 16p (TH)
(Tutorial)
Thi nghiém (TNg)/Thuc tap xudng (TT)
(Labs/Practices)
Bai tap 16n (BTL)/Db 4n (PA) 45 1
(Projects)
Tu hoc (Self-study) 60
Khac (Others) 0
Tong cong (Total) 150 3

(Ghi chii: Chua c6 cdu hinh mén hoc mau)
- Ty 1é d4nh gia va hinh thirc kiém tra/thi (Evaluation form & ratio)

Hinh thirc danh gia Ty 1€ Hinh thirce Thoi gian
(Evaluation type) (Ratio) (Format) (Duration)
Thao luan (ThL)/Thuc hanh tai 16p (TH) | 20%
(Tutorial)
Thi nghiém
(Labs/Practices)
Bai tap 16n (BTL)/D 4n (PA) 30%
(Projects)
Kiém tra -- -- phut (minutes)
(Midterm Exam) (--)
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Thi 50% | Trac nghiém 70 phiit (minutes)
(Final Exam) (Multiple choice (MCQ))
Tong cong 100%
(Total)

1.2. Piéu kién tién quyét (Prerequisites)
HT/KN: Recommended, TQ: Prereq, SH: Coreq

Mai hoc phén | Tén hoc phén Tién quyét (TQ)/song hanh (SH)
(Course ID) | (Course title) | (Prerequisite - Prereq/Co - requisite - Coreq)

1.3. Hoc phin thudc khéi kién thirc (Knowledge block)

e Kién thic gido duc dai cwong (General education)
e Kién thuc gido duc chuyén nghiép (Professional education)
o Kién thirc co s¢ nganh (Foundation) @ o Kién thire nganh (Major)
o Kién thtrc chuyén nganh (Specialty) o Kién thuc Tt nghiép (Graduation)

1.4. Don vi phu trach (Khoa/B9 mén) (Unit in-charge)

B mon / Khoa phu trach (Department) Tiép Thi va Quan Ly - Khoa Quan Ly Cong Nghiép
(School of Industrial Management)
Vin phong (Office) Phong 101 Toa nha B10, S6 268 Ly Thuong Kiét, P.14

Q.10 Tp.HCM Room 101 Building B10, 268 Ly Thuong
Kiét Street, Ward 14, District 10, HCMC

bi¢n thoai (Phone number) 0283 8647256
Giang vién phu trach (Lecturer in-charge) Bui Huy Hai Bich
E-mail bhhbich@hcmut.edu.vn

2. M ta hoc phin (Course description)

Tiép Thi (hay Marketing) & goc d6 nao d6 1a cac hoat dong cua doanh nghiép gitup két ndi doanh nghiép véi
khach hang nhim thoa man tot nhat nhu ciu ctia khach hang. Trong moén hoc nay sinh vién s& di vao tim
hiéu cac chu dé& quan trong nhu cac khai niém tiép thi co ban, hanh vi khach hang, STP (chién luoc phan
khiic, lya chon phan khuc khach hang muc tiéu va dinh vi) va cic chuong trinh phéi thic tiép thi 4P
(Product, Price, Place, Promotion).

Marketing in an aspect is a series of activities done by a business, connecting that business with customers
in order to satisfy the customer's demand. In this course students are expected to understand and explore
important issues including Marketing basic concepts, Customer Behavior, Segmentation-Targeting-
Positioning (STP) and Marketing Mix Programs 4P (Product, Pricing, Place, Promotion)

3. Giao trinh va tai liéu hoc tap (Course materials)

Tai liéu giang day/Textbook:

[1] Kotler, P., & Armstrong, G. (2018). Principles of Marketing (17th Global Edition).
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[2] Kotler, P., & Keller, K. L. (2015). Marketing management, global edition. Pearson Education UK.

[3] Kotler, P., & Keller, K. L. (2020). Qudn tri Marketing. Nha xuit ban Hong Pirc
Tai liéu tham khao/Other references:

[1] Kotler, P., Kartajaya, H., & Setiawan, 1. (2017). Marketing 4.0. Moving from Traditional to Digital,
Published by John Wiley&Sons. Inc., Hoboken, New Jersey, 32.

[2] Chaftey, D., & Ellis-Chadwick, F. (2016). Digital marketing: strategy, implementation and practice, 6th.

[3] Bai doc thém — do giang vién cung cap

Textbooks:
[1] Kotler, P, & Armstrong, G. (2018). Principles of Marketing (17th Global Edition).

[2] Kotler, P, & Keller, K. L. (2015). Marketing management, global edition. Pearson Education UK.

Tai liéu tham khao/Other references:

[1] Kotler, P, Kartajaya, H., & Setiawan, 1. (2017). Marketing 4.0. Moving from Traditional to Digital,
Published by John Wiley&Sons. Inc., Hoboken, New Jersey, 32.

[2] Chaffey, D., & Ellis-Chadwick, F. (2016). Digital marketing: strategy, implementation and practice, 6th.

4. Muc tiéu va két qua hoc tip mong doi (Goals and Learning outcomes)

4.1. Muc tiéu ciia hoc phin (Course goals)

Mon hoc nhim cung cap cho sinh vién nhimng ’kié'n‘ thue nén tang co ban cua 1y thuyét tiép thi hién dai ciing
nhu phuong phap tiép can dé giai quy€t cac van de tiép thi cua doanh nghi€p. Sau khi hoan thanh mén hoc,
sinh vién co6 thé:

° Hiéu 13 cac tinh hudng va hoat dong tiép thi ciia cong ty;

° Phén tich va dua ra cac giai phap cho cac van dé tiép thi.

The course provides students with a foundation of modern marketing theory and approaches to solve
companies’ marketing issues.

Upon the completion of this course, students will be able to:
° Understand cases and marketing activities of a business

®  Analyse and provide solutions for marketing issues
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4.2. Chuin diu ra hoc phan (Course learning outcomes)

L.O.1 - Giai thich dugc cac khai ni¢m va quy trinh marketing can ban
(Explain concepts and basic marketing process.)
L.0.2 - Thao luan giai phap cho cac van dé tiép thi tai doanh nghiép
(Discuss solutions for marketing issues)
L.0.3 - Thé hién k¥ nang lam viéc nhém va thuyét trinh tot
(Demonstrate good teamwork and presentation skills)
L.0.4 - Quan tdm dén su khac biét ctia hoat dong tiép thi giira cac doanh nghiép.

(Pay attention to differences in marketing among institutions.)

5. Phuwong thirc gidng day va hoc tap (Teaching and assessment methods)

5.1. Phwong thire giang day (Teaching methods)

STT Phwong thire giang day
(No.) (Teaching methods)

1 Phuong phap hoc tap tich hop
(Blended learning)

5.2. Phwong phap giang day (Teaching activities)

Loai hoat dong Tén loai hoat dong N¢i dung
(Assessment methods) (Compoments activities) (Content)

AIC-Hoat dong trong 16p | A.O.1 - Hoat dong trong 16p (In-class | Hoat dong trong 16p (In-class
(Acitvity in class ) assignments) assignments)

GPJ-Project nhom (Group | A.O.2 - Dy &n nhom (Group project) Du an nhom (Group project)
project)

GPJ-Project nhom (Group | A.O.2.1 - Dy an nhém - Hoéi dép | Du an nhém - Hoi dép (Group

project) (Group project - Q&A) project - Q&A)

GPJ-Project nhdom (Group | A.0.2.2 - Du an nhém - Thuyét trinh | Dy 4n nhom - Thuyét trinh (Group
project) (Group project - Presentation) project - Presentation)

EXM-Thi cubi ky (Final|A.O.3 - Thi cubi ky (Final exam) Thi cubi ky (Final exam)

exam )

5.3. Hinh thirc danh gia (4ssessment methods)

Chuan diu ra chi tiét Hoat dong danh gia
(Learning outcome) (Evaluation activities)

L.O.1-Giai thich dugc cac khai niém va quy trinh | A.O.1-Hoat dong trong 16p (In-class assignments)
marketing can ban (Explain concepts and basic | A.O.3-Thi cuoi ky (Final exam)
marketing process.)

L.0.2-Théao ludn giai phap cho cac van dé tiép thi | A.0.2.1-Du an nhém - Hoi dap (Group project -
tai doanh nghiép (Discuss solutions for marketing | Q&A)

issues) A.0.2.2-Dy 4n nhoém - Thuyét trinh (Group project
268 Ly Thuong Kiét, Phuong 14, Quén 10, TPHCM 268 Ly Thuong Kiet St., Ward 14, Dist. 10, Ho Chi Minh City, Vietnam
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L.0.3-Thé hién k¥ ning lam viéc nhom va thuyét | A.0.2.1-Du an nhém - Hoi dap (Group project -
trinh  t6t (Demonstrate good teamwork and|Q&A)

presentation skills) A.0.2.2-Dy 4n nhoém - Thuyét trinh (Group project
- Presentation)

L.0.4-Quan tam dén sy khac biét ciia hoat dong tiép | A.O.1-Hoat dong trong 16p (In-class assignments)
thi gitta cdc doanh nghi¢p. (Pay attention to|A.O.3-Thi cudiky (Final exam)
differences in marketing among institutions.)

5.4. Hwéng dan cach hoc (Study guidelines)
Phuwong phap hoc:
- Sinh vién doc bai trudc khi dén 16p
- Lén 16p nghe giang, dit cau hoi, thao luan tinh hudng, 1am bai tap nhém
- Sinh vién s& dugc t6 chirc thanh nhom 6-7 ngudi dé 1am bai tap 16n

- Truy cép vao e-learning dé cap nhat thong tin, tai liéu tir gidng vién, tir sinh vién trong 16p. Cling tham
gia dién dan.

° Danh gia:

Mo6n hoc dugce danh gia nhu sau:

- Bai tap trén 16p: 20% online/ offline

- Bai tap 16n: 30% online/ offline

- Thi cudi ky: 50%

- Sinh vién ving bai tdp nao thi 0 diém bai d6

- Sinh vién khong lam viéc trong budi thuyét trinh bai tap 16n trudc 16p thi s& bi 0 diém bai tap 16n.

Learning strategies.:

- Preview the lecture before class time

- Attend the lecture, ask questions, discussion case study, do group assignments
- Form groups of 6-7 members to work on group project

- Log in to e-learning to update information, learning materials from the lecturer and other students,
Jjoin discussion panel

® Assessment scheme:
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- Assignments: 20% online/ offline

- Group project: 30% online/ offline

- Final exam: 50%

- Student will be marked zero for the assignment that he/she was absent

- Students who do not participate in the presentation will be marked zero for group project

6. Noi dung chi tiét ciia hoc phin (Course content)

L.O. Chuan dau ra chi tiét (Detailed learning outcomes)

A. Hoat dong danh gia (Assessment activity)

Lec. Hoat dong day Giang vién (Lecturer)

Stu. Hoat dong hoc Sinh vién (Student)

(st‘;;.’;n ) Nbi dung (Content) Hoat dong day va hoc (Lecturing)
1 Giéi thiéu vé mon hoc e LOI[TAO.1,A.03]

- Théng tin Thay/Co o Lec: - Trinh bay céc slide chuong 1 - Cho

- C4c van dé lién quan dén mon hoc vi du/tinh huéng/video minh hoa - Pat

- Cach thuc day, hoc va danh gia cau héi cho sinh vién thao luén, tra 161 Vé
nha: - Cap nhat thong tin lién quan dén

Dai cuong mon hoc trén e-learning, giai dap thic

1. Co s¢ cua marketing mic cta sinh vién - Chuén bj chuong 2

2. Céc tu tudng chu dao trong marketing (- Teach chapter I - Provide

3. Vai tro cua marketing examples/cases/video - Make a topic for

4. Qua trinh quan tri marketing students to discuss and find answers After
class: - Update information on e-

(An introduction to subject learning, answer student’s concerns -

- Lecturer's information Prepare chapter 2 )

- Some issues related to subject o Stu: - Nghe giang - Thao luin tinh hudng

- Method of teaching, learning and assessment va tra 10i cac cau hoi cia thay/co V& nha:
- Truy cap e-learning download tai liéu -

General Chuan bj ¥ tuéng cho bai tap 16n

1. Concept Principle of marketing (- Listen to lecture - Participate in class

2. Marketing management orientations Homework: - Download study materials

3. The role of marketing from e-learning - Prepare ideas for group

4. Marketing management process project )

)

2 Moi truong va thong tin marketing e LOI1TA.O.1,A.0.3]

1. Mbi trudng tiép thi o Lec: - On noi dung chuong 1 - Trinh bay

2. Hé thdng thong tin marketing cac slide chuong 2 - Cho vi du/tinh

3. Qua trinh nghién ctru marketing huéng/video minh hoa - Pt cau hoi cho
sinh vién thao luan, tra 16i - Huéng dan

(Marketine environment and information sinh vién lam bai tdp nhom trén lép -
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Buoi
(Session)

Noi dung (Content)

Hoat dong day va hoc (Lecturing)

2. Marketing information system
3. Marketing research process

)

nha Vé nha: - Chuan bi chwong 3 - Tra 10i
thac méc cho sinh vién trén elearning

(- Review chapter 1 - Teach chapter 2 -
Provide examples/cases/video - Make a
topic for students to discuss and find
answers - Give instructions for group
assignment in class - Give instructions for
group project After class: - Prepare
chapter 3 - Answer students’ concerns on
e-learning )

o Stu: - Nghe giang - Thao luan tinh hudng
va tra 10i cac cau hoi cua thay/co - Lam
bai tip nhém V& nha: - Chuan bi bai
chuong 3 - Lam bai tap 16n
(- Listen to lecture - Participate in class -
Work on group assignment 1 Homework:
- Prepare chapter 3 - Work on group

project )

3-4

Chuong 3: Hanh vi mua hang

1. M0 hinh hanh vi mua hang

2. Cac yéu t6 anh huong hanh vi mua
3. Qua trinh ra quyét dinh mua hang
4. Qua trinh chap nhan san phdm méi

(Buying behavior

1. Model of consumer behavior

2. Factors Affecting Consumer Behavior

3. The buyer decision process

4. The buyer decision process for new product

)

e LOI[TA.O.1,A.03]

o Lec: - On noi dung chuong 2 - Trinh bay
cac slide chuong 3 - Cho vi dy/tinh
hubng/video minh hoa - Pt cau héi cho
sinh vién thao luan, tra 1oi - Huéng dan
sinh vién lam bai tdp nhom trén 16p -
Hudng dan sinh vién lam bai tap 16n vé
nha Vé nha: - Chuan bi chuong 4 - Tra 10i
thic méc cho sinh vién trén elearning
(- Review chapter 2 - Teach chapter 3 -
Provide examples/cases/video - Make a
topic for students to discuss and find
answers - Give instructions for group
assignment in class - Give instructions for
group project After class: - Prepare
chapter 4 - Answer students’ concerns on
e-learning )

o Stu: - Nghe giang - Thao luan tinh hudng
va tra 10i cac cau hoi cua thay/co - Lam
bai tap nhom V& nha: - Chuin bi bai
chuong 4 - Lam bai tap l6n
(- Listen to lecture - Participate in class -
Work on group assignment 2 Homework:
- Prepare chapter 4 - Work on big project

)

Thi truong & canh tranh

1. Phéan khuc thi truong
2. Chon thi truong muc tiéu
2 Nial o A

cdn nhBnn

e LO4TAO.1,A.03]
o Lec: - On noi dung chuong 3 - Trinh bay
cac slide chuong 4 - Cho vi du/tinh
huéng/video minh hoa - Pat cau hoi cho

Ilaiwlfones AR

t2d 1Ny
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(stl;;.)oln ) Noi dung (Content) Hoat dong day va hoc (Lecturing)
5. Céc loai chién lugc canh tranh trong Huong dan sinh Vjén lam bai tap 1on vé
marketing nha Ve nha: - Chuan bi chuong 5 - Tra 101
thac mic cho sinh vién trén elearning
(Market & Competition (- Review chapter 3 - Teach chapter 4 -
Provide examples/cases/video - Make a
1. Market segmentation topic for students to discuss and find
2. Targeting answers - Give instructions for group
3. Positioning assignment in class - Give instructions for
4. Competitors analysis group project After class: - Prepare
5. Competitive strategy chapter 5 - Answer students’ concerns on
) e-learning )

o Stu: - Nghe giang - Thao luin tinh hudng
va tra 101 cac cau hoi cua thiy/co - Lam
bai tdp nhom Vé nha: - Chudn bi bai
chuong 5 - Lam bai tap 16n
(- Listen to lecture - Participate in class -
Work on group assignment 3 Homework:
- Prepare chapter 5 - Work on group
project )

7-8 | San pham ¢ LO1[A0O.1,A.03]
1. Khai niém, ddc tinh va phan loai san pham o Lec: - On noi dung chuong 4 - Trinh bay
2. Chién lugc khac biét hoa san phém/dich vu cac slide chuong 5 - Cho vi duy/tinh
3. Ho va nhém san pham (Quan hé san pham va hubng/video minh hoa - Pt cau héi cho
thuong hi¢u) sinh vién thdo ludn, trd 161 - Hudng dan
4. Phat trién san pham méi sinh vién lam bai tdp nhom trén 16p -
5. Vong doi san pham Huéng din sinh vién lam bai tip 16n vé
nha V& nha: - Chuan bi chuong 6 - Tra 1oi
(Product thac méc cho sinh vién trén elearning
1. Product characteristics & classifications (- Review chapter 4 - Teach chapter 5 -
2. Product and services differentiation strategy Provide examples/cases/video - Make a
3. Product line & mix (Product and brand topic for students to discuss and find
relationships) answers - Give instructions for group
4. New product development assignment in class - Give instructions for
5. Product life cycle strategies group project After class: - Prepare
) chapter 6 - Answer students’ concerns on
e-learning )

o Stu: - Nghe giang - Thao luan tinh huéng
va tra 10i cac cau hoi cua thay/co - Lam
bai tdp nhom V& nha: - Chuin bi bai
chuong 6 - Lam bai tap 16n
(- Listen to lecture - Participate in class -
Work on group assignment 4 Homework:
- Prepare chapter 6 - Work on group
project )

9-10 |Gia e LOIJTAO.1,A.03]
1. Khai niém o Lec: - On noi dung chuong 5 - Trinh bay
2. Cac yéu tb anh hudng viéc dinh gia cac slide chuong 6 - Cho vi du/tinh
2 (Ao swhaveones snhh Ao Al 3 A Anc/rradan smnanlh hao NSt ~A WAL A
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(Szvl;;')oln ) Noi dung (Content) Hoat dong day va hoc (Lecturing)

sinh vién lam bai tap nhém trén 16p -

(Price Hudng dan sinh vién lam bai tap 16n vé

1. Concept nha Vé nha: - Chuan bi chuwong 7 - Tra 10i

2. Factors affect pricing thic méc cho sinh vién trén elearning

3. Pricing methodologies (- Review chapter 5 - Teach chapter 6 -

4. Initiating and responding to price changes Provide examples/cases/video - Make a

) topic for students to discuss and find
answers - Give instructions for group
assignment in class - Give instructions for
group project After class: - Prepare
chapter 7 - Answer students’ concerns on
e-learning )

o Stu: - Nghe giang - Thao luan tinh hudng
va tra 10i cac cau hoi cua thay/co - Lam
bai tap nhom V& nha: - Chuin bi bai
chuong 7 - Lam bai tap lén
(- Listen to lecture - Participate in class -
Work on group assignment 5 Homework:
- Prepare chapter 7 - Work on group
project )

11-12 | Phan phdi e LOIJTA.O.1,A.0.3]
1. Khai niém o Lec: - On noi dung chuong 6 - Trinh bay
2. Vai trd ctia kénh phan phdi va nha phan phbi cac slide chuong 7 - Cho vi duy/tinh
trung gian hudng/video minh hoa - Dit ciu hoi cho
3. Quy trinh thiét ké hé théng phan phdi sinh vién thao luan, tra 16i - Huéng dan
4. Quan tri hé thong phan phoi sinh vién 1am bai tdp nhoém trén 16p -
5. Mau thuan, hop tac va canh tranh Huéng din sinh vién lam bai tip 16n vé
6. Thuong mai dién tir va trén dién thoai di nha Vé nha: - Chuéan bi chuong 8 - Tra 10i
dong thac méc cho sinh vién trén elearning
(- Review chapter 6 - Teach chapter 7 -
(Place Provide examples/cases/video - Make a
1. Concept topic for students to discuss and find
2. The role of marketing channels answers - Give instructions for group
3. Distribution system design assignment in class - Give instructions for
4. Distribution system management group project After class: - Prepare
5. Conflict chapter 8 - Answer students’ concerns on
6. E-commerce and M-commerce marketing e-learning )
practices o Stu: - Nghe giang - Thao luan tinh hubng
) va tra 10i cac cau hoi cua thay/co - Lam
bai tdp nhom Vé nha: - Chudn bi bai
chuong 8 - Lam bai tap 16n
(- Listen to lecture - Participate in class -
Work on group assignment 6 Homework:
- Prepare chapter 8 - Work on group
project )
13-14 | Truyén Thong e LOI1TA.O.1,A.0.3]
1. Khai ni¢m tmyén thong trong marketing o Lec: - On noi dung chuong 7 - Trinh bay
D NJns 40 Avho temaxiAn thAn o nhn olidn Alhavesnes QO Chn i Asa /43l
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(stl;?;n ) Noi dung (Content) Hoat dong day va hoc (Lecturing)

4. Quan tri truyén thong sinh vién thao luan, trd 16i - Huéng dan
sinh vién lam bai tdp nhom trén 16p -

(Promotion Huéng dan sinh vién lam bai thuyét trinh

1. Concept bai tip 16n V& nha: - Tra 10 thic méc cho

2. The role of marketing communications sinh vién trén elearning

3. Communication functions (- Review chapter 7 - Teach chapter 8 -

4.  Managing the integrated marketing Provide examples/cases/video - Make a

communications process topic for students to discuss and find

) answers - Give instructions for group
assignment in class - Give instructions for
group project After class: - Answer
students’ concerns on e-learning )

o Stu: - Nghe giang - Thao luan tinh hudng
va tra 101 cac cdu hoi cua thiy/cé - Lam
bai tdp nhom V& nha: - Chuin bi bai
thuyét trinh
(- Listen to lecture - Participate in class -
Work on group assignment 7 Homework:
- Prepare group presentation )

15 Sinh vién trinh bay bai tap 16n e L.O2[A.O2.1,A.0.2.2]

(Group presentation)

o Lec: - Phan bién - Gop ¥ cho sinh vién vé:
ndi dung, hinh thic, cac td6 chitc nhom,
phong cach khi trinh bay, cach trd 10i
phan bién,... - Nhitng bai hoc rit ra tir du
an ciia cac nhom - On tap va giai dap thac
mic trudc khi thi cubi ky Vé nha: >
Chuan bi dé thi cudi ky » Tong két diém
bai tdp nhom
(- Feedback on contents and display,
teamwork arrangement, presentation,
how the group answer audiences’
concerns, etc. - Lessons from the final
works of each group - Review and clear
up students’ doubts before final exam
After class: - Prepare final exam quiz -
Final grading group assignments )

o Stu: - Thuyét trinh theo nhom - Phan bién
nhom khac - Dit cau hoi nhitng van dé
lién quan dén 1y thuyét
(- Group presentation - Ask questions
about other groups presentations - Ask
theoretical questions )

e L.LO3[AO022,A.0.2.1]
o Lec: - Lang nghe va dit cau hoi cho
bai thuyét trinh nhém
(Listen to group presentations and
raise questions)
o Stu: Trinh bay bai tap nhom va trd 161
cAc can hdi
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(Session) Noi dung (Content) Hoat dong day va hoc (Lecturing)

(Present group project and answer
questions)

7. Yéu ciu khac vé hoc phin (Other course requirements and expectations)

8. Bién soan va cip nhit dé cwong (Editing information)

- Pé cuong dugc bién soan vao nam hoc hoc ky (Syllabus edited in year-semester): 20232
- Bé cuong duoc chinh stra 1an thir (Editing version): DCMH.IM1019.3.1

- Noi dung duoc chinh sira, cap nhat, thay d6i & 1an gan nhat (The latest editing content): — --
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